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Introduction 

Facebook is constantly unveiling new ad features. But over the past year or so, they’ve 

also been unveiling completely new product features. The most interesting part is how 

these all connect. However, there’s been one thing missing for a long time. 

A business could replicate almost every single important function. Except for running 

payments and transactions. Thankfully, that’s all changed with the Facebook 

Marketplace. 

Facebook Marketplace is used in 70 countries, by 800 million people monthly. The 

buying and selling platform is also used by one in three people in the US.  

Facebook Marketplace is currently generating more and more traction. With its 

numerous advantages such as the built-in location tool, it is clear why so many 

consumers are returning for more. 

Are you wondering how to leverage it for your business? This guide will do just that for 

you! Here’s what it is, how it works, and how marketers can use it to grow their 

businesses. 
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What Is Facebook Marketplace? 

Facebook Marketplace is a literal marketplace. It’s an open exchange, where you can 

post stuff for sale or buy new and used items off people within your local area. 

There has already been over 18 million new items in the Marketplace, ranging from cars 

to video games to rental houses to clothes. 

The premise is super simple. And the buying experience is, too. When you find 

something of interest, just click to message the seller and you can work it out from 

there. 

Each item might have a few pictures and a short description. But otherwise, it’s up to 

you and the seller (or buyer) to figure out the transaction details. 

It also works flawlessly on the mobile app, with a button conveniently located directly 

in the middle. 

 

Just tap it to bring up Facebook Marketplace, and the app will use your GPS to start 

displaying products right around you. SearchEngineLand reports that Facebook will 

also be creating new categories for: 

1. Jobs 

2. Daily deals 
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3. Tickets 

4. Shops 

These new options also open the door for platform integrations.  

For example, Shopify owners will be able to seamlessly push products to Facebook 

Marketplace without having to manually create duplicate listings. 

Facebook will also start processing payments directly, and they’ve been testing 

ads directly in the Marketplace, too. 

You could see it becoming a Google Shopping-like experience that piggybacks on 

Facebook’s already awesome features like custom audiences or Dynamic Product Ads. 

More than one company has used the platform ‘hack’ in the past to successfully siphon 

off users from a marketplace. 

Airbnb anyone? 

They created tools to help Craigslist property managers re-publish their listing over to 

their own platform. 

So now you see the potential. 

Facebook Marketplace is revamping the old Classifieds business and going directly after 

Craigslist’s buyers and sellers. Now, the doors are opening for local businesses to get in 

on the action. 

How To Use Facebook 

Marketplace For 

Business 

Here’s how your business can 

take advantage of Facebook 

Marketplace and capitalize on it 
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— before the competition catches on. 

1. Increase awareness & ‘discoverability’ 

Trick question: What is the easiest way for new businesses to increase sales? 

It has nothing to do with closing methods. It has nothing to do with a green button vs. a 

blue one on your landing page. Instead, it has everything to do with branding. 

Increasing brand awareness is the fastest, easiest way to increase sales. Because people 

won’t buy if… 

Get more info in Training Guide… 
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Facebook's classified-ad section offers a lot of benefits that Craigslist can't match. 

If you’re a small business wanting to utilize this increasingly popular ecommerce 

platform, take a look at the following benefits of using Facebook Marketplace for your 

business. 

1. Offers Easy to Use Mobile Version 

Facebook Marketplace couldn’t be simpler to use when you’re on the move. On a mobile 

device, you can enter the marketplace from a new button at the centre bottom of the 

Facebook window. 

2. Provides Simple Posting in Four Simple Steps 

Don’t waste time agonizing over posting items on the Marketplace, as you simply have 

to take a photo of an item and add it to Facebook, enter the product description and 

price, confirm location and category and post! 

3. Automatically Shows You Products in Your Local Area 

Whether it’s a new printer for a home office or essential tools and gadgets, the 

Marketplace automatically shows offers available within your vicinity, meaning you can 

purchase essential business items with ease. 

4. Offers Browsing Based on Past Activity 

Whether you’re listing products or looking for them on Marketplace, the platform’s 

browsing feature is optimized to display items based on a user’s browsing history, 

ultimately helping to save your business time. 

5. Provides Browse to Buy Feature Based on Your Communities 

Marketplace’s Browse to Buy feature filters feeds of products which users can purchase 

from the communities and groups they belong to. 

6. Offers the Opportunity to Interact with Potential Customers 
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Facebook Marketplace provides a place for buyers and sellers to interact with one 

another. Consequently… 

Get more info in Training Guide… 
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How to use Facebook Marketplace 

Facebook  launched its marketplace to the public, taking on the likes of ebay, Gumtree, 

and Craigslist. Whether it will succeed in a crowded market is yet to be decided but if 

you are curious about how to use it, follow our step by step guide and you should have 

your first item for sale on Facebook in no time. 

Step 1) Enter the marketplace 

When you log in to Facebook you 

should notice a new 'shop' icon. If 

this is your first time seeing it, 

Facebook will alert you to this. Click 

the icon to proceed. 

You will be presented with more 

information from Facebook before 

proceeding further. 

Step 2) Add a photo 

You will be prompted by Facebook to add a photo of 

the item you are selling. Unlike some online 

marketplaces, Facebook does not charge for adding 

multiple photos to listings.  

Make sure you add clear photos, and as many as you 

can to give the most information about the item.   

 

Step 3) Add a title 
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Next, Facebook will ask you to enter a 

title. Make sure your title is not too 

long and clearly states what you are 

selling. Facebook imposes a 100-

character limit on the title. 

 

Step 4) Add a description 

Now Facebook will ask you to add a 

description for your item. Include… 

Get more info in Training Guide… 
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Selling on Facebook is an easy way to top up your income with a few extra dollars each 

month. Reputable ecommerce platforms such as Shopify and BigCommerce have apps 

that allow you to quickly (and painlessly) create your own Facebook store based on 

your existing portfolio of products. 

The best part is that any updates you have are automatically synchronized with your 

Facebook store – saving you a lot of time and preventing any potential human errors 

from having to make a lot of updates over and over again. 

 

Why would you ever want to set up a Facebook Store to sell on Facebook?  

Well, Facebook has over 2 billion active users every single month.  

“If you’re an ecommerce store owner, you want access to such a massive audience 

right?”  

“And if you don’t have your store yet, you’re looking for the best way to access them?” 

Not all of Facebook’s users are going to be your customer. But even if a fraction of 

Facebook’s audience end up buying from your online ecommerce store, that’s still pretty 

darn good. 

 

A Facebook store allows you to sell products through your Facebook Page. 

You can set up a Facebook Page for your business that is separate to your personal 

Facebook account. Once you’ve set up your Facebook Business Page, you can start selling 

on Facebook by creating a tab for your store on this page. 
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You can see a Facebook store set up as one of the tabs on this Facebook Page. 

When people visit your Facebook Page, they can click on your Store Tab and 

purchase products directly on your Facebook Store. Needless to say, to get people to 

buy from your Facebook Store, you should be growing your Facebook audience / 

community as part of your overall business marketing plan. 

 

Engaging your Facebook community is an excellent way to grow your business. 

Facebook makes it super easy for you to target users with specific interests, and it 

makes sharing (viral marketing) your content much easier than anywhere else. 

 

Website Builders: The Best Way To Sell On Facebook 

If you’re not using a website builder, Facebook does allow you to…  

 

Get more info in Training Guide… 
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What is a Facebook Store? 

A Facebook Store is a showcase of a retailer’s products within a custom app in a Facebook Page 

Tab. They are an easy way for fans to browse, share and purchase your products without having 

to leave Facebook. It allows retailers to promote to an enormous audience without having to 

pay heavy expenses. By setting up a Facebook Store, retailers can: 

• Drive new sales 

• Engage fans directly with their products 

• Offer deals and promotions 

• Reward brand advocates 

Here’s how you do it: 

1. Install a 3rd Party Facebook Store app on your Facebook Page 

This app will be visibly housed in your tab bar, right under the cover photo of your page. Check 

out Legendary Whitetails’ Facebook Store below: 

In this case: click on the drop-down menu to find the store: 
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After clicking the drop 

down menu, users can 

enter the store: 

Pro Tips: Customizing 

the Facebook Store 

Tab Icon 1. Moving it 

up to be visible on your 

Facebook Page 

Go to your page and 

hover over the top 

right corner of your 

store app. Click the 

pencil icon. 

 

Select…  

  

Get more info in Training Guide… 
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5 Facebook Marketplace Shopping Secrets You’ve 

Never Heard Before 

People are using facebook Marketplace for cool discounted finds for their homes and 

offices and here our some excellent tips and tricks to getting the best deals, finding 

quality items, and more: 

Facebook Marketplace may not be the first service you think of when it’s time to start 

shopping around for a new couch or rug, but maybe it should be. 

Interested in testing out Facebook Marketplace for yourself? Check these tips: 

1. Narrow Your Search 

Make a list to narrow your search to a small number of items at a time, to avoid this 

overwhelmed feeling, and to prevent the possibility of fielding several different 

conversations about different items at the same time. 

2. Join a Group 

Try to find out specialized buying and selling Facebook groups that are focused on a 

particular category, such as hardwood furniture, or location. Joining these groups often 

requires requesting permission, but they can provide special access to for-sale items or 

deals. 

If you plan to use Facebook Marketplace often, either for a side business or for a total 

home makeover, or even to flip furniture and resell it, specialized buying and selling 

groups may offer access you couldn’t get otherwise.  

 

Get more info in Training Guide… 

https://mobilecommando.com/


 

© Mobile Commando - Battle Tested Marketing For Online Sales And Lead Generation 

 

https://mobilecommando.com/


 

© Mobile Commando - Battle Tested Marketing For Online Sales And Lead Generation 

Here are the highlights of the strategies to be used on Facebook Marketplace that 

make all the difference in being able to quickly sell your items and make good money 

doing it: 

Tips for Selling on Facebook Marketplace, Explained 

• When communicating with a potential buyer, try to get the buyer’s phone 

number 

And use that instead of Facebook Messenger. Getting and texting a potential buyer’s 

phone number meant there is 

1) a significantly lower likelihood of the buyer attempting to haggle pricing onsite;  

2) a higher likelihood the buyer would let you know they were leaving their house, 

which provides more scheduling peace of mind;  

3) a better rapport and more communication throughout the process; and  

4) a much higher likelihood the buyer would actually buy the item. 

Sticking with Facebook Messenger throughout the sales process, on the other hand, 

meant more haggling onsite, more no-shows, and less communication overall. 

• Use “magic prices”.  

Many retail stores already do things like this; that desk isn’t $300! It’s $299! For 

larger items, (dressers, desks, nice appliances or electronics), listing them for $85-90 

instead of $100 meant about 10x more inquiries. Same goes for smaller items (a 

wicker cabinet, a table lamp, etc.) — $40-$45 instead of $50 means a huge increase in 

the number of inquiries we’d get. 

 

• Post only great pictures & descriptions, and always include dimensions.   

The nicer the pictures, the faster things sold. We’d recommend  Solid write-up, 

clutter-free pic, clear dimensions. 
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paying close attention to what’s in the background — if there’s clutter or junk in the 

background (or on your item!), it lowers the perceived value of the item. Clean it, 

clear it, and take a few angles so people know what they’re getting.  

Also — include dimensions (length, width, height, weight if appropriate). There’s 

nothing more frustrating than going through the whole process, and having someone 

show up at your house ready to buy, only to get the “oh I thought it’d be smaller / 

bigger / wider / whatever.” 

• Responsiveness is measured  

Be responsive! Facebook Marketplace has a stat that tracks how quickly you respond; 

if you average under an hour, you get a badge next to your name that identifies this 

feat of millennial multitasking. 

This makes you more… 

Get more info in Training Guide… 
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Marketplace is a simple platform integrated in your Facebook app that allows you to 

easily buy and sell products in your area. Marketplace works in a similar way to 

Craigslist, Gumtree or others. As it is part of Facebook, everyone with a Facebook 

account can access it without having to create a different profile. 

Right now Marketplace is a peer-to-peer selling platform. We can expect it to open up to 

advertisers officially in the coming months. Buying a product is straightforward and 

easy. Now let’s take a look at how you can leverage this for your business. 

Hack 1 - Offer Something For Free 

Figure out what you can give for free. Depending on your business you have different 

options. Here are some ideas. 

• If you’re a bike shop offer a wheel repair service for free 

• If you’re a hairdresser offer a shave or eyebrow cleaning for free 

• If you’re a retail store offer a “small” product for free 

• If you’re a service provider offer a consultation for free 

Offering something valuable for free is an easy way to get customers in your door. Once 

they are thru the door, it is easier to upsell them.  

When you are creating your free offer. Make sure, to add the word “Free” into your post 

title. Then select $0 as your asking price. 

Hack 2 - Split Test Your Sales Copy With Multiple Posts 

Test your ads all the time. There is no A/B testing option available, so we are going to do 

it the old-school way. We do have 4 variables that we can test (excluding the location): 

• Price 

• Title 

• Description 

https://mobilecommando.com/
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• Images 

 

Open up a spreadsheet or notepad. Then start writing down your different variations. 

Here’s how your testing combinations look like: 

 

Now go ahead, and post all of the variations. You will need to create one post per 

variation. 

 

Hack 3 - Use Professional Images To Stick Out 

The most prominent thing on Facebook Marketplace are… 

 

Get more info in Training Guide… 
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Have you heard of Facebook’s Marketplace ad placement? Want to know how to place 

your Facebook ad campaigns in Marketplace? 

In this article, you’ll learn how to advertise your products and services in Facebook 

Marketplace. 

Why Consider Facebook Marketplace for Ad Placement? 

Marketplace is Facebook’s equivalent to eBay and Craigslist. The major advantage it has 

over the competition is the existing Facebook user base. Marketplace now has over 800 

million monthly users. Additionally, it now occupies the central tab on the mobile app’s 

menu bar. 

 

When you advertise using 

the Marketplace placement, 

you’re not promoting a 

product that you’re looking 

to sell via Marketplace. 

Instead, you’re advertising in 

the same way you would in 

the news feed or the other 

placement options. 

While Facebook offers 

multiple ad placement 

options, Marketplace is 

unique in that users who 

browse (at least a large 

proportion of them) have 

buyer’s intent. They’re 

actively looking for products 

to buy. 
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Most of the products listed in 

Marketplace are bought and sold 

locally. And for businesses looking to 

succeed with the Marketplace ad 

placement, a local focus is likely to be 

key. 

Users expect to see certain types of 

products listed for sale. Businesses that 

offer similar products to those listed 

are likely to see the best results. Home 

& Garden, for example, is one of the 

most popular categories and furniture 

is among the most commonly offered 

items. 

There are also a lot of vehicles listed for 

sale, and many people offer rental 

properties. 

If your company offers products that are similar to those commonly listed, there’s a 

good chance Marketplace will work for you. Here’s how to get started. 

#1: Create a Facebook Ad Campaign With an Applicable Campaign Objective 

Marketplace is available as a placement option only for certain campaign objectives. 

Right now, it can be used with the Reach, Traffic, Conversions, Catalog Sales, and Video 

Views objectives. 

If you have an existing Facebook ad campaign that uses one of these objectives, you can 

skip this step. Otherwise, head to Ads Manager and click Create. 
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Next, select one of the applicable campaign objectives. 

 

Then… 

Get more info in Training Guide… 
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Facebook ads can appear on Facebook itself, Facebook Messenger, Instagram, and the 

Audience Network. Facebook is no longer a one-option platform. Advertisers must now 

keep a close eye on how their ads render on all platforms. Otherwise, you might be 

wasting money. 

It’s easy to set your placements to automatic — it’s even a Facebook best practice. But it 

is not the silver bullet that Facebook promises. It requires a lot of manual intervention, 

in my experience. 

Facebook Ad Placements 

First, let’s quickly recap the placement options for Facebook ads:  

• Feeds. The standard newsfeed ad, on mobile and desktop 

• Instant articles (mobile only). A large and expansive format focusing on images, 

videos, and more — essentially a web page. Requires additional setup. 

• In-stream videos (mobile only). A video ad that runs between other videos 

• Right column. The image ads on the right side of your Facebook newsfeed. 

• Suggested videos (mobile only). Videos that run after other videos. 

• Marketplace. The standard Facebook ad, just on the marketplace within the 

Facebook app. 

• Instagram (mobile only) 

1. Feed. Looks like a standard Instagram post, except it’s an ad. 

2. Stories. A disappearing ad that appears between user stories. 

• Audience Network 

1. Audience Network placements appear off Facebook, similar to the Google 

Display Network. 

2. Native, banner, interstitial (mobile only). Standard Facebook ads that run 

on sites outside of Facebook.com 

3. In-stream videos. A video ad that runs between other videos 

4. Rewarded videos (mobile only). Video ads that run in-between a user’s 

cooling-down from a game. This is typical in free games, as developers 

make money by showing ads. 

• Messenger (mobile-only) 

1. Home. The standard Facebook ad, formatted for a Messenger screen 
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© Mobile Commando - Battle Tested Marketing For Online Sales And Lead Generation 

2. Sponsored messages. This sends a message to a consumer. Requires 

additional setup. 

 

Facebook’s ad placement choices are Facebook, Instagram, Audience Network, and 

Messenger. 

For most business, a simple ad drives good results. That’s not to say there isn’t a place 

for the various ad units, above. But a local laser tag shop run by a mom-and-pop team, 

for example, would be better 

served to focus on video ads 

versus an instant article. 

Video ads are easy to create, 

and they perform well. 

Remember, the greater ad 

complexity, the lower the 

target audience, usually. 

How do you determine the 

best placement? Use this 

four-step approach. 

1. Choosing Ad 

Placements 

Step 1: Let the audience 

decide.  
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After you’ve created an ad set and 

chosen your targeting, turn on 

automatic placements. Set the 

bidding to automatic, too. Let it 

run for roughly seven days; it 

could be longer or shorter based 

on your budget. Seven days at 

$100 per day should be enough. 

Make sure your creative looks 

good on all of the placements that 

are selected in the ad creation 

pane. And check in every day, to 

make sure your budget is evenly 

pacing. 

Select Automatic Placements for roughly seven days, to test. 

• Step 2: Review 

performance.  

Log in to the ads manager, select 

the campaign, and click 

“Breakdown.” Then, scroll down 

to “By Delivery” and click 

“Placement & Device.” 

To review performance, select… 
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Get more info in Training Guide… 
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5 reasons you should use Facebook Marketplace instead of Craigslist 

Facebook's classified-ad section offers a lot of benefits that Craigslist can't match. 

 

Looking to sell some old or unwanted stuff? For a long time the go-to resource was 

Craigslist, which lets you post local classified ads free of charge.  

Let's take a look at the various points in favour of Marketplace. 

1. It's easier to create listings on your phone 

Craigslist has no official mobile app, and while it's not particularly difficult to create an 

ad using your mobile browser, it's definitely easier with the Facebook app. 

You can typically get an item listed in about 60 seconds -- a little longer if it needs a 

more detailed description. Craigslist's interface is slower and clunkier, especially when 

it comes to adding photos. 

 

 

 

2. It's easier to browse listings on your phone 

Facebook Marketplace lets you easily adjust the radius for your item searches, a much 

better method than Craigslist's by-counties-only filter. 
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Screenshot by Rick Broida/CNET 

Similarly, the lack of a Craigslist app means you have to use your browser to access 

listings. That requires a lot more navigation, a lot of tapping as you view an item, go 

back to the previous page and so on. 

In the Facebook app, one tap of the Marketplace icon lands you at your local listings, 

where you can… 

Get more info in Training Guide… 
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Buying and selling online can be a real convenience for individuals. It’s a handy way to 

find bargains, get rid of unwanted items, or buy or sell unusual things without 

necessarily having to jump in your car. But if you’re not careful it can also be a handy 

way to get scammed. 

Combining old and new, Marketplace is also now implementing a feature for sellers to 

post information about garage sales and for buyers to find garage sales nearby. 

Unlike eBay, it doesn’t cost anything to sell through Facebook Marketplace. Facebook is 

just a venue, taking a hands-off approach and using Marketplace to further cement 

users’ loyalty. 

Here are some tips for buyers: 

• Do your research before you buy.  

Check out what similar items, whether new or used, sell for elsewhere on 

Marketplace or on Craigslist, eBay, or Amazon. Obviously the pricier the item, the 

more risk involved and the more important this is. 

• Sometimes sellers put up an item with a price considerably higher than what you 

would pay elsewhere.  

They’re just looking for suckers. Other times sellers put up an item for next to 

nothing just so they don’t feel bad about throwing the item away. Great deals can be 

had. So the old saw, “If it seems too good to be true, it probably is,” doesn’t always 

apply. But sometimes it does. 

• This leads to … Don’t hesitate to ask sellers questions.  

Ask why they’re selling. If these things aren’t already mentioned, ask if the item is 

new or used, how old it is, and if it has any defects. Negotiate if appropriate. 

• Check out sellers.  

Click on sellers’ profiles. Do they live nearby? If the item is on a local sale page but 

the seller doesn’t live near you, shop elsewhere. If sellers have Facebook friends 

with names that sound made-up, shop elsewhere. Do a reverse image search on 
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sellers’ profile pictures. If it comes up as someone else, shop elsewhere. Do sellers 

include in their posts questionable links to items such as quick weight loss pills? If 

so, shop elsewhere. 

Sellers are human, and they sometimes have second thoughts after someone expresses 

interest. If they up the price after hearing from you, shop elsewhere. 

If you’re having the item sent to you rather than picking it up in person, paying through 

PayPal can give you some protection in case it doesn’t arrive. 

Here are some tips for sellers: 

Get more info in Training Guide… 
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Are you having trouble with lead generation for your marketplace? If so look no further, 

as we will be sharing some best tips to help you do just that.  

This chapter will show you the steps you must take to take your marketplace lead 

generation and sales to the next level. 

1. Build an audience 

Without a fan base, who will see your content? It is important to fully optimize your 

company’s social media pages to make it easy for people to find you. Be sure to list 

contact information: website URL, phone number, email, and address if there is a 

designated office. This will make you appear more credible to your customers -- you 

aren’t just running a business out of your bedroom or garage. 

As your marketplace gets on its feet, create value for your audience that will keep them 

coming back for more. If the budget allows, use Facebook ads to increase your page likes 

(fans) and drive traffic to your website. 

People are naturally attracted to visuals and more importantly, react to emotions. As 

you spark emotions within your audience, they are more likely to engage with your 

content. Credible content will lead to more qualified leads and drive sales. 

2. Videos 

Video is another powerful tool in Facebook store ecommerce. From creating product 

short videos where potential customers can see how clothing “wears,” advertisements 

to “How To or FAQ” videos, video matters—especially if you want to reach younger 

generations. 

 

In fact, consumers are 73% more likely to make a purchase after seeing a branded 

product explanation video! So, make creative use of video in your “ABOUT US” section 

and other product areas of your Facebook store! 

3. Fantastic Facebook Ads 

To get more customers and to increase your conversions from your Facebook store, you 

need to… 

https://mobilecommando.com/


 

© Mobile Commando - Battle Tested Marketing For Online Sales And Lead Generation 
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Facebook Marketplace is set to rival sites like Ebay and Gumtree, it lets you buy or sell 

almost anything, but how safe is it? And what are your rights? 

It uses what it knows about you, your likes, interests and location, to let you browse a 

relevant feed of things to buy from people who live near you. It also lets you list your 

own stuff for sale. 

You can easily scroll through a list of things for sale and make an offer, or snap a photo 

of your item, add a description, set an asking price, and publish your listing. All using 

your existing Facebook profile. 

But there isn’t an in-built payment feature, so it’s down to you to arrange to pay or meet 

up in person. 

1. Avoid potentially unsafe and counterfeit goods 

Facebook doesn’t verify the products for sale. If you can, it’s a good idea to check 

anything you want to buy in person before handing over your cash. 

As always with online sales and as a general rule, if a deal seems too good to be true, it 

probably is. 

It's best practice to check independent reviews of anything you want to buy online. It’s 

also a good idea to check if the product has been subject to a product recall, or if a safety 

notice has been issued.  A person’s profile information, or lack of, could also give you a 

clue as to whether you want to meet them in person. 

2. Buying on Facebook Marketplace 

Because Facebook doesn’t facilitate the payment or delivery of items you will have to 

work out the details with the seller. We recommend: 

• Avoid advance payment: Try to avoid paying for anything in advance without 

having seen it. 

• Take a screenshot It's a good idea to take a screenshot of the listing to keep a 

record of how the product was described when you purchased it. That way you 

have evidence should there be a dispute. 
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• Buy for the right price Check other sites, such as Amazon, Ebay, Gumtree and 

other online auction alternatives, to find out about other prices, and make sure 

you compare the difference in cost of buying new versus second hand. 

• Check the profile of the person you’re buying from Consider causes for concern, 

such as:   

1. The profile has been set up very recently 

2. There are lots of grammatical and spelling errors 

3. They’ve not been tagged in any photos - a real person usually will have 

been 

4. None of their Facebook friends are in their local area. The more global 

their friendship list, with very few or no local friends, the more 

suspicious. 

What are my rights if I buy something faulty? 

At present, Facebook Marketplace is only open to individuals, not businesses. So you're 

likely to be buying from a private seller in the same way as if you were buying from a 

classified advert in a local paper, and the principle of 'buyer beware' applies. 

When you buy from an individual (as opposed to a retailer), the Consumer Rights Act 

says… 

Get more info in Training Guide… 
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#1: This Woman Has Made More Than $7,500 Selling 

on Facebook Marketplace 

Selling on Facebook Marketplace may sound like an intimidating prospect, but it can be 

simple, especially if you have a skill or hobby you can use to your benefit. That’s exactly 

what crafter Olivia Kayley did, and she’s slowly racking up the sales—in the year and 

change since she started selling her products on Facebook Marketplace, she’s made 

$7,500 from selling 170 items. 

“I’ve always loved crafting, painting, calligraphy, and drawing—all things DIY—so this 

came naturally to me,” Kayley says. 

Kayley started buying items to furnish her home and quickly figured out that she could 

make quick, relatively easy money selling on Facebook Marketplace, which she likes to 

use because it’s tied to her social media (great for quick background checks) and it’s an 

app people check hourly. On other buying and selling apps, she found she sometimes 

missed opportunities because she wasn't checking them as often. 

#2 This digital marketing agency successfully increased sales for its 

auto dealer clients by an average of 20% after choosing the Facebook 

Marketplace placement option. 

THEIR GOAL: Driving Sales 

TurnKey Marketing constantly explores new tactics to help its auto dealer clients 

increase their vehicle sales, so it wanted to see how the Marketplace placement 

option would perform. 

THEIR SOLUTION: Reaching car shoppers 

To better understand the effectiveness of the various ad campaigns and their return 

on ad spend, TurnKey Marketing used offline conversions. This solution measures 

how well Facebook ads perform by tracking how many offline events, such as 

purchases in a dealership, happened as a result of people seeing Facebook ads. 

Offline conversions is only available through… 
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Conclusion 
 

It’s a globe-straddling social network, it’s your go-to social advertising platform – and 

now it’s a marketplace too! On October 3rd, Facebook announced the arrival of 

Facebook Marketplace, a new feature that will allow users to buy, sell and trade items 

with other people in their locality.  

Facebook Marketplace is a digital marketplace where users can arrange to buy, sell and 

trade items with other people in their area. If Marketplace becomes applicable to your 

business, you’ll be able to capitalize on the one-two punch of Facebook advertising and 

organic engagement through Marketplace, your own page and Facebook’s own 

advertising products. 

But in order to be successful on Facebook, you have to dig below the surface and 

familiarize yourself with the ins and outs of the platform and analytics. 

Hence, this guide is your blueprint for navigating through Facebook Marketplace 

efficiently and if you follow it exactly, you’ll be giving yourself the very best chance of 

massive success on the platform. 

New developments have made Facebook’s intentions clear. They’re gunning to own the 

Classifieds market. They’re going after Craigslist head on. So make the best of it! 

Michelle Feder – Cofounder Mobile Commando 
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